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Social Media has become more important then ever in today’s internet landscape. Search engines like Google 
pull statistics and usage data from social media accounts linked to websites to determine they’re relevance and 
popularity. Those with fresh content and user interaction get higher ranking over sites without social media or  less 
active social media accounts. Here is a brief explanation of how to get the highest site rankings on search engines 
to get your site out in front of the public. 

Search Engine rankings have changed drastically in the past few years, Google has eliminated many of the 
shortcuts and “hacks” that SEO companies were using and have instead put more emphasis on content and social 
media. Google’s new algorithm takes 3 things in to account:

Content: Fresh, unique content that is constantly being updated is best. Proper use of keywords so that 
the content is engaging and written for human users not machines. Blogs, forums and other interactive 
content as well as engaging graphics and video are a plus here.

Social Media: Properly linked social media sites with lots of user interaction. Google weights interac-
tions like commenting and sharing more then likes, so polls and open ended questions that prompt in-
teraction are better then one sided status updates. Proper social media links ensures you get the credit 
from Google
 
Inbound Links: This was once a huge factor in search engine ranking, the link jamming practices of the 
past have forced Google to be much stricter and mindful of which type of Inbound links will increase your 
ratings.   

	 	 	
It is very important all three of these elements are working together so your brand delivers consistent messaging 
to your users and offers fresh content to keep them coming back and bring new users to you. 
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Facebook 

Each post can be monitored for user reach and 
engagement, as well as boosted to get it in front 
of new users. 

Facebook’s popularity is being challenged but it still remains the 
number 1 social media site and offers the most comprehensive set of 
tools for monitoring user engagement

Page data Allows you to track Overall performance 
and engagement as well as providing useful stats. 

User demographics such as age, gender and location are available 
for analysis. 

Engagement times can be monitored so that posts are 
timed to appear in newsfeeds when the largest number of 
your users are online. 
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Facebook Promotions 

Each post can be monitored for user reach and 
engagement, as well as boosted to get it in front 
of new users. 

With Facebook’s popularity comes competition. Facebook has recently 
made it even harder for pages to get news feeds with out paying to 
boost the post and using paid promotional features. 

Posts can be easily Boosted to get them into more 
newsfeeds and encourage engagement. 

A budget can be set for each boosted post so you are always in- charge 
of how much you are spending on each boosted post. By Monitoring post 
performance and strategic planning your budget can be maximized.

Using engaging 
promotions like 
giveaways, shout 
outs, polls and 
other interactive 
posts you increase 
user engagement. 
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Whether it’s your site or your social media 
accounts engaging content is the most 
importatnt thing! The more interesting the 
image the more shares. Creating interesting 
posts that grab your users visually and 
captions that encourage them to share 
or comment will boost your post’s reach 
organically. Images can be original or  
harvested and reposted from other sources. 
It’s important to keep a consistent tone and 
branding in all the posts so your users can 
“get to know you”. 

Content is King 
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After identifying your taget demographic 
we can explore what other social media 
platforms are most popular with your 
users and develop some cross platform 
Strategies. 
			 

Instagram is quickly growing and is the prefered 
socia media platform for certain demographics.  Many 
artists and indie musicians us Instagram exclusivly to 
communicate with their fans. 

Social Media Platforms 



Page 7 of 11

Bombshells & Dollies 
 Crowd Funding 

It’s important to choose the correct crowd funding site and create a 
focused, realist campaign.  As of January 2015 these are the top 10 
Crowd Funding sites measured by traffic. The top site for creative projects 
is Kickstarter, which takes a 5% processing fee.  The most important 
thing to remember with Kickstarter is it is an “all or nothing” set up. That 
means that is you do not reach your goal in the specified amount of time 
you get nothing.  This makes it very important to carefully consider your 
estimated reach, popularity and audience and set a realistic goal before 
starting.

Site Rank 	 US Rank
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Everyone hears about the projects that raise millions of dollars on Kickstarter but that is far from the average. 
According to Kickstarter the majority of projects that reach their funding goal are under $10,000. 

These stats are provided by Kickstarter 

 What is a realistic Goal? 

The rate of success drops dramatically between projects looking to raise under $10,000 and projects seeking to 
make between $10,00 and $100,000

 What is a realistic Goal? 

Because of the “All or Nothing” approach many projects go unfunded because they did not meet their funding goal.
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 A Successful campaign 

In order to have a successful campaign you have to keep your audience engaged, offer incentives to backers, and 
update your content often. Kickstarter features select projects and all projects are searchable. Having a high user 
engagement and a lot of funding activity will increase your shot at getting exposed to a new audience. 

Into Video 
Your Intro video is very important. It has to be more then sizzle reel, it’s a personal message from the filmmaker to potential backers. Backers are more willing to 
contribute to a project if they know that the creators are genuine and passionate about it. It has to stand out from the other 25,000 projects to win their dollar. The more 
money you are asking for the more professional backers will expect your presentation to be. Most Successful projects have videos around 2 minutes long

Rewards
You are selling a product, and it needs to be competitively priced. It isn’t reasonable to expect people to pledge $50 to receive a DVD that will sell for $10.  Campaigns 
that fall into that trap are not successful. The trick is to design your rewards and price points, so you can hit your goal, while giving your fans the best deal. The transaction 
needs to be a win-win.

Updates
For a really successful campaign weekly video updates are a strong suggestion. Continued and quick engagement with your users like responding to comments or 
questions shows people you are dedicated to the project.
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 Fall Collection

You can’t raise any money if no one knows about your 
campaign. You have to drive traffic from your social 
media, website and other sources to your campaign. 

Relevant Blogs  

 Driving Traffic 

Your Social Media  

Your Talent’s Fans  

Friends and Contacts 
The #1 funding source in successful projects is the creator’s network. These 
are your base and you will depend on them to get the funding going and 
help spread the word. How big is your network?

Getting your talent on board to appeal to their fans and network will be vital!  
Is your talent on board? What video elements can be created to cater to 
their fans?

Social media is the number 1 referral to Kickstarter, which means most of 
the traffic to Kickstarter comes from links on social media. Developing an 
active social media audience before starting your campaign is absolutely 
necessary.

Getting features on relevant, popular blogs and websites will drive traffic 
that is likely to back the project because it’s something they are interested 
in. Targeted research and outreach to find sites and blogs and being 
prepared to work with them to help promote your project can be very time 
consuming but is often worth it.  

Featured on Kickstarter  
The Kickstarter Editors selects Staff Picks and Project of the Day projects 
to be featured on the homepage and in the Kickstarter newsletters. The 
selections are based on projects the teams feels stand out from the 
rest.  Projects with a lot of funding activity are likely to show up higher in 
searches.
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 FInal Thoughts 

  Things to consider in Social Media and Crowd Funding 

1. How quickly can I build an effective social media network?

2. Is the talent and crew on board to help add to the social media and crowdfunding effort?

3. How much money do I want to raise? Is that a realistic goal?

4. How much money am I prepared to spend to raise that money?

5. How much time do I have to raise the money?

6. Do I have the ability to create the content necessary to run a campaign (time, footage, cost)?

7. Do I have any media contacts to extend my projects reach?

8. What happens if I don’t reach my target?


